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RAY BAN @ SXSW 2013

	 During the 2013 SXSW festival, Ray-Ban wanted to reach an influential 
audience in a unique way that would leave people talking throughout the 
festival. 

	 Show Media completely transformed a luxury motor coach to become the 
Ray-Ban Envision Lounge. Located at the corner of 5th Street and Colorado, 
attendees could come in the bus and cool off with complimentary iced coffee 
in a variety of flavors, send out customized post cards to friends and family, try 
on various models of Ray-Ban sunglasses, and a pitch room to share their vision 
in the hopes for Ray-ban to make it a reality. Every pitch earned the attendee 
a wristband to the Ray-Ban Boiler Room show. Outside the lounge, attendees 
could make custom flip-books as well as leave their message on the envision 
wall for the world to see.
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ELEMENTS & FACTS
•	 Fully branded Mobile Envision Lounge
•	 Ray-Ban Flip books 
•	 Branded Wristbands
•	 Complimentary Iced Coffee (six flavors)

•	 Customized Postcards
•	 Envision Pitchroom
•	 Outdoor Envision Wall
•	 Brand Ambassadors

Festival Impressions: 1,361,004
Social Media Impressions: 5,413,061
Total Impressions: 6,774,065
Guests: 1,897
Pitches: 295
Coffee Served: 1181 cups
Postcards Sent: 1240
Flip-books Made: 1511



RAY-BAN LOUNGE | SXSW 2013 | © 2013 SHOW MEDIA

envision lounge
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FLIP BOOKS
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INSIDE THE LOUNGE
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THE PITCH ROOM
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ENVISION wall
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writings on the wall
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BRAND AMBASSADORS
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social media
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social media INTERACTIONS


